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“THE PARTNER YOU NEVER KNEW YOU NEEDED.”







WHY WE'RE HERE




WHY WE'RE HERE

Gen Z entrepreneurs are growing rapidly — more
than 62% plan on starting their own business.

However, they don’t see The UPS Store as a
relevant pariner.




WHY WE'RE HERE

The UPS Store is facing a key challenge:

How can The UPS Store effectively reach and

engage an untapped audience of Gen Z small
business owners?




CULTURAL TENSION

Gen Z is redefining what
entrepreneurship looks like.



CULTURAL TENSION

Gen Z is redefining what
entrepreneurship looks like.
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THE CORE ISSUE...

The UPS Store isn’t connecting with Gen Z
small business owners.




TARGET AUDIENCE:

Gen Z Small Business Owners

Core Identity:
- Digital-native entrepreneurs
» Running micro-brands from their
bedrooms, cars, or apartments
« Side hustles become businesses
» Creative, self-taught, ambitious

They're Not Playing Business, They're
Building One.



CONSUMER INSIGHTS

Gen Z is "chronically online". TikTok is the most
preferred platform for this.group and is
considered the best word-of-mouth-platform for
small businesses. They rely heavily on social
media for product discovery and networking.



CONSUMER INSIGHTS

Gen Z is known for the “hustle.” They
frequenﬂy experience imposter syndrome and
require validation to be taken-seriously as
“real” owners. They prefer to figure things out
themselves rather than ask for help.

The Hustle Mindset:
« Their business is part of their identity
«-They handle everything (design, customer service,
packing, shipping)
» They wearithe burnout with pride
» They prefer to figure things out themselves



GEN Z: DIGITALLY NATIVE.
CHRONICALLY ONLINE.

77% use TikTok for product discovery.
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46% use social apps as search engines.
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35% spend 4+ hours a day on social media.

They trust creators over corporations. !
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The UPSStore.C

Gen Z SBO’s represent a rapidly growing
audience with long-term partnership
= potential.
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Our belief insight is
that Gen Z
entrepreneurs crave
validation, credibility,

».and partnership; they
" want to be taken

N seriously as
7 professionals.
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Our creative strategy
is to marry these
insights and market
the UPS store as the
resource they didn't
know they needed in
a way that validates
Gen Z and doesn't
shame them for trying
to handle everything
by themselves.

INSIGHTS AND STRATEGY

As for their behavior
insight, Gen Z
prefers to figure
things out themselves
instead of asking for
help; they don’t look
at the UPS store as a
resource because
they don’t know what
the UPS store offers.







MANIFESTO

. YOU STARTED WITH A SPARK. AN IDEA SKETCHED ON A NAPKIN. A LATE NIGHT

THOUGHT THAT WOULDN'T GO AWAY. YOU BUILT SOMETHING ON YOUR TERMS:
FROM YOUR DESK, YOUR CAR, YOUR HOUSE. YOU ANSWERED THE '
MESSAGES. YOU RAN THE SALES. YOU PACKED THE BOX. YOU DID IT ALL,
BECAUSE NOBODY ELSE WAS GOING TO. WE SEE YOU. THE SIDE HUSTLE TURNED
INTO A BUSINESS. THE PASSION PROJECT THAT BECAME A BRAND. THE DREAM
THAT REFUSED TO STAY SMALL. THEY MIGHT CALL IT “CUTE.” WE CALLIT

CREDIBLE. BECAUSE YOU'RE NOT PLAYING BUSINESS, YOU'RE BUILDING ONE. | ‘

YOU DON’T JUST NEED TO BE SEEN, YOU DESERVE TO BE BELIEVED IN. YOU'VE

ALREADY STARTED THE STORY, WE'RE HERE FOR THE NEXT CHAPTER. NOT TO
. TAKE OVER, BUT TO STAND BESIDE YOU. NOT TO RUN THE SHOW, BUT TO RUN
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- WITH YOU. WE’RE THE PRINTERS BEHIND YOUR PITCH DECKS. THE SHIPPERS
BEHIND YOUR FIRST BiG SALE. THE ONE IN YOUR CORNER, FOR YOUR BOLDEST[
IDEAS. BECAUSE YOUR BUSINESS ISN’T SMALL. IT’S JUST GETTING STARTED.
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THE PARTNER YOU NEVER KNEW YOUNEEDED
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THE UPS STORE VIDEO
ADVERTISEMENT




EVERY BIG THING STARTS SMALL


















HAVER
APP-SGUARE

{‘ " _ﬁ;{ -L‘y

!
»
erilllk‘f’.







BREAKAWAY
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PACKING, SHIPPING, PRINTING, PARTYING.
THE ULTIMATE SMALL BUSINESS PARTNER;

THE (s STORE.









CONCEPT 2
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SOCIALS: POSTS
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@tiesyn’s breakaway box







tiesynv ~ Edit

978 197.3K 37.3M

Always talking with my hands
harristiesyn@gmail.com
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Join our 'Creative

Made Simple'
September Webinar
for SMBs

September 13, 2024

Are you a small-medium sized business looking to elevate your content
game on TikTok? Join us on September 26th for our upcoming webinar,
"Creative Made Simple".
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